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Sketch This Out!

By ALANA STROUD

The rowdy Vancouver-based hip-

hop trio The Sketch Bros. is making '

headlines in the music world among top
artists like Snoop Dogg, MNas, and De La
Soul. How, vou ask? By being in the right
place at the right time. After a Ja Rule
CD release party at the PIJ}boy Man-
sion, The Sketch Bros. have only go‘ttcn
bigrer. Their new release “Wiid,” from
the upcoming September album Wiy So
Serizus?is making a splash on YouTube,
and the invites to [lerfurm at stadiums
and open for well-known musicians keep
coming. They've even earned sponsor-
ship deals with Gucci and Puma.

WI'ID dare T}lﬂ:.’?]ll‘hllﬂ}'Di]ElT]lnil, Ch:]_r-
ley “Charz” Decept, and L-Precise, their
in-house producer. Dilemma and Decept

are bath originally from Ontario, though
they didn’t meer there, and were heav-
ily influenced by the rave scene before
breaking into hip-hop. They feel that the
Internet hasbeen instrumental in theirin-
creasing popularity, as artists who may not
otherwise have had a chance to be heard
arc able to get their music and images out
there in front of the people via the Web.
They're now well on their way to conquer-
ing Cyberspace and the best city on the
West Coast—who kenows where the group
will pop up next?

Listen to The Skerch Bros. Somgs an their
Myspece page or thetr Web site at dhetchlras com,
orbecome a farn on Facebeok. songs feasured on
YouTuhe are “TWitd” amd “The Push.” R

It’s alittle shop of glamour and it stocks trendy lines from all the
major fashion centres around the globe. Catering to the fashionista,
Jules 8¢ Eve brings in designer women's apparel, shoes, handbags,
jewellery, accessories and beawty products to grace the fipures of styl-
ishwomen in one of the world's most fashionable big cities_ Jules &

Eve's specialtyis awealth of sunning, hand-picked designer dresses

of all lengths, shapes, styles and colours forall occasions—#trom the
classic little hlack dress to the flirty strapless, the fanky number to
the full-length evening dazzler. T hawe always wanted a dress store,”
says owner Sara Au Yeong, “It’s a place where every girl and woman
can comeand pick our a dress for a special occasion or a last-minute
dinner date.”

Browse popular clothing line Frocks! by Tracy Reese, see how
Sugarlime jewellery suits you and give Geisha Ink eyeliner and
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mascara a try. Maodel some Hirt}- B::tsey]o]msnn dresses for your
shopping companion, or try on a selection by EcoSkin or anything
clse from many other available collections. Seprember and Ocrober
mark the beginning of the fall season, of course, and Jules & Eve
expects new lines to arrive just in time, along with a fresh inventory
of outerwear and gowns. Find hip fall jackets and pair them with
metallic elutches and fashion-forward heels.

It's astylish gal's playground—and a rapidly growing one. High-
qualii}' skincare and mukeup Pmducrs add toan Impressive fineup of
in-starestock, and a well-organized Web site makes online browsing
and shopping from home a piece of cake. Au Yeong attributes her
store’s success to customers from the Kerrisdale and Shaughnessy
neighhourhoods, as wellas to travelers from all over Canada and the
US who are often referred to Jules & Eve by various hotel concierges.
It may be just the place to start your fall shopping spree; but don’t
leave without purchasing that dress you keep pulling off the rack—

| Jules & Eve carries just one of each size to keep pieces unique, and

it may not be there the next time you go sl'-oppingf

Vesir 2009 W, 41 Ave., call 604-569-0844, or check out

Jrelesandeve com. W



